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[bookmark: headline-short-direct-active][HEADLINE] — Short, direct, active
Pro Light & Sound — Media Release · [DATE] · For immediate release

MELBOURNE, [DATE] — Pro Light & Sound, the Melbourne-based AV production and event styling company, [ANNOUNCEMENT — one clear sentence stating what has happened].
[SECOND PARAGRAPH — the context. Why does this matter? Who does it affect? What was the ambition, and what did it deliver? Keep it factual and specific. One quote-worthy sentence in here that a journalist could pull out.]
[THIRD PARAGRAPH — the detail. Scope, scale, key numbers, service categories used, notable partners or collaborators. Anchor with something concrete.]
“[Quote from the Managing Director or Creative Director — one thought, one sentence, no jargon. Should feel like something a person actually said, not a press release. Two sentences maximum.]” — [Name], [Role], Pro Light & Sound
[FOURTH PARAGRAPH — outcome or implication. What’s next? What does this signal? Why should the reader care beyond the immediate story?]

[bookmark: about-pro-light-sound]About Pro Light & Sound
Pro Light & Sound is a Melbourne-based AV production company designing and delivering bespoke event experiences across Australia. From intimate weddings to large-scale corporate activations, we partner with event planners, venues, corporate clients, and private hosts to bring their vision to life — handling lighting, audio, vision, staging, and custom builds in-house.
Founded on a commitment to consistent quality regardless of project scale, we operate to a single standard: Every Event, Every Effort.
Learn more at prolightandsound.com.au.

[bookmark: media-contact]Media contact
Blaise Cosme, Managing Director hello@prolightandsound.com.au · 1300 930 131
Marketing Team — press pack, image requests, background info marketing@prolightandsound.com.au · 1300 930 131

[bookmark: writing-tips-delete-before-sending]Writing tips (delete before sending)
· Headline: 8–10 words. Active voice. No adjectives that don’t earn their place.
· First paragraph: Answer what happened in one sentence. Everything else is context.
· Quote: Use it to say something the reader wouldn’t already get from the surrounding paragraphs. Not a slogan.
· No industry jargon. No “revolutionary”, “cutting-edge”, “next-generation” — unless the story genuinely is.
· Tone: Premium, Bespoke, Professional, Warm. Confident, not aggressive. Never braggy.
· Length: Aim for 300–450 words total. Longer than that and journalists will skim.
· Attach: Approved logo (mark-only or on-dark), 2–3 relevant hero photos from ../Event Photos/, and the relevant personnel bio(s).
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Every Event, Every Effort.




